BRIDGEWATER STATE COLLEGE

DEPARTMENT OF ACCOUNTING AND FINANCE

Course: ACFI XXX Accounting & Finance Seminar




Spring 2008
Professor:  Dr. Shannon Donovan, BA, MFS, DBA

103 Harrington, 1-508-531-2684, S1donovan@bridgew.edu, ** All class information will be available on Blackboard: http://blackboard.bridgew.edu **
 
Office Hours: Tues./Thurs.: 8:30-9:30am and 12:15pm-1:45pm and Wed.: 5:00 to 6:00 pm and 8:40-9:10pm, and by appointment.  Also check Blackboard for additional hours or changes; I often add hours around meetings. I also respond quickly to e-mails and Blackboard postings, usually in less then 12 to 24 hours unless I am away and you would be notified about that on Blackboard.  All general questions concerning the course or its content should be asked on the Blackboard discussion board for the benefit of everyone. (For example a question such as: Is there a quiz on Monday or why did you use a 10% interest rate in problem 2 of chapter 10, are Blackboard questions-others may be interested in the answer.) E-mails and phone calls should be restricted to personal issues between the instructor and the student. (For example, to arrange an appointment or explain an absence.) E-mails are much preferred and will generally receive a much quicker response. 
Course Description:  This capstone course provides a comprehensive synthesis of the accounting and financial theories and concepts learned in previous Accounting and Finance courses.  Various valuation issues will be covered such as financial forecasting, working capital management, sources of financing, capital budgeting, security valuation, quality of earnings, and internal control. An objective of this course is to enable the student to integrate marketing, management, and ethical paradigms into their valuation methodologies. This approach will enable the student to understand the opportunities, challenges, and problems confronting individuals who pursue careers in accounting and financial management. Thus, the class will magnify student’s understanding of basic and advance accounting and financial concepts within a comprehensive theoretical setting. This course will have wide application from small to large business environments. This course fulfills the writing intensive in the major requirement for all Accounting and Finance majors.
Prerequisites: Students should be in their final semester of their senior year and have completed all core business courses: Financial Accounting (ACFI 240 & 241), Managerial Accounting (ACFI 350) or Cost Accounting (ACFI 430), Managerial Finance (ACFI 385), Marketing  (MGMT 200), Principles of Management (MGMT 130), Human Resources (MGMT 140), Business Law I and II (ACFI 305 &406), Math (MATH 144, 110, 318), Economics – Micro and Macro (ECON 101&102), Computer and applications (CS 105)

Method:  Instructional methods employed may include lecture, cases, skill-building exercises, problem solving, student projects and presentations, spreadsheets, participation in classroom and Blackboard discussions, experiential projects and other activities.  These events heighten understanding of the course material.  The student’s preparation before class and serious participation in these activities will contribute to learning in this course. 

There will be a large course assignment.  Student teams will be organized and selected by the professor.  The assignment is to critique and develop a publicly traded firm’s business plan as well as estimate the value of the firm’s stock price, assets and cash flow.  Students will sign a goal and objectives form in which they acknowledge that they are required to use knowledge from other courses.  Students will randomly present project several times throughout the semester.  Students will produce a written assignment consistent with the expectations by investment banks. Students will be able to correct their drafts, imitating corporate training programs and increasing their knowledge and retention of both finance and multidisciplinary theory and quantitative techniques.  

Class work will be highly discussion oriented, so students need to be prepared prior to each class.  If you find yourself falling behind, please see me right away.  As you can see from my schedule above, I am available often and in many different formats (class, Blackboard, office, phone and e-mail), so there is no excuse for you not to contact me. If you have a question that is general in nature, one where the entire class might be interested in the answer, I prefer you use Blackboard rather than e-mail me directly.   

Required Reading:. So You Need To Write A Business Plan, Jerome S. Osteryoung and Diane L. Denslow, Thomson South-Western. 

Entrepreneurial Finance, J. Chris Leach and Ronald Melicher, Thomson South-Western, 2nd Edition. 

Corporate Valuation: A Guide for Managers and Investors, Phillip R. Daves, Michael C. Ehrhardt and 

Ronald E. Shrieves, Thomson South-Western.  
In addition to the text material, you will be given handouts during the semester. You are responsible 

for the content of these handouts.

Required Calculator: Texas Instrument BA II PLUS or Texas Instrument BA II PLUS PROFESSIONAL 
Course Objectives/Outcomes

	Objectives
	Outcomes

	1. Ethical and Diversity Awareness - Students will recognize and be able to appraise ethical dilemmas involved in business decisions and competently engage in discourse aimed at resolution of these dilemmas utilizing relevant discipline specific knowledge. 


	Each student will display an understanding of the ethical considerations of valuation analysis in a written report in the initial section of the critique of the company’s business plan. 



	2. Leadership and Global Awareness -  Students will recognize and examine the global implications of business decisions while evaluating and integrating innovative applications of these implications utilizing relevant discipline specific knowledge. 
	Each student will identify a company’s existing and potential international and domestic competition in the comparables approach to valuation analysis. Each student will identify the cultural and international diversity issues for the geographic areas that the company operates within or for their work force. This part of the business plan will enable the student to develop an understanding of the relevant global economic, social, and political issues. 

Students must compute the value of a multinational firm’s stock and bonds as one of their assignments. An exam will test students’ knowledge of the theoretical issues.

	3. Problem Solving Ability - Students will demonstrate critical thinking skills in identifying and evaluating problems and opportunities in the business environment and apply analytical techniques to formulate creative solutions utilizing relevant discipline specific knowledge. 


	The valuation project requires the design of multiple spreadsheets to estimate firm value. The inputs for the spreadsheets depend upon the assumptions derived from the business plan (marketing and management strategic analysis) and the proforma financial statement. 

Essay and advanced level quantitative problems will test the students’ knowledge of ratio analysis, cash flow projection, stock/bond valuation, cost of capital calculation, and other financial areas. 

	4. Effective Writing and Oral Communication: Practical Application - Students will be able to convey ideas through effective oral and written communication. 


	The student will complete a research valuation paper based upon a publicly traded corporation that is either rapidly growing or in financial distress. 

Individual and team assignments are a part of the class. 

They will write and present professional documents that are technically correct and concise as well as utilizing relevant discipline specific knowledge. Students will evaluate the performance of other students within the class. Each student will also receive a grade for the written and oral component.


	
	Students will be required to estimate the weighted average cost of capital using regression analysis over different time periods. They will use excel and other applications to design the spread sheets for the different valuation methodologies. 

	6. High Level of Cognitive Learning: Improved Knowledge and Retention - Students should be able to understand and analyze complex business issues with quantitative and qualitative models. They will also be able to recommend solutions within a practical corporate setting in both oral and written formats. 


	The student will be tested with embedded question on exams and valuation assignments. 




	
	Students will be able to apply financial theoretical knowledge such as sustainable growth’s link to marketing/management sales objectives within an interdisciplinary framework. 



	8. Interpersonal Skills - Each student will develop the ability to work in teams and have leadership, time management, conflict management and multitasking skills. The intent is to make sure that students can work within an organizational culture that values high expectations and requires respect for diverse talents and learning styles. 


	The student will be required to collaborate with a teacher selected group for at least one assignment. 

Each student and the teacher will grade an individual person on leadership, team work, time management, creativity, conflict management and multitasking. The evaluations will be based on written assignments, oral presentations, business plans, and out-of-class teacher contact and meetings. Students take on a significant self-management role in this class.


UPON COURSE COMPLETION THE STUDENT WILL BE ABLE TO: 
1. Develop a plan to analyze a company and estimate its value. 

2. Evaluate the financial condition and performance of a company through the use of student-created cash flow statements, financial ratio analysis, common-size and trend financial statements, cost-volume-profit analysis, and sustainable growth analysis. 

3. Create proforma financial statements for five years and analyze the projected performance. 

4. Use cost-volume-profit analysis to answer help assess operating risk. 

5. Create a valuation model for a company 

6. Perform a risk assessment for a small company 

7. Create a formal business plan from the valuation model 

PERFORMANCE ASSESSMENT: Your grade will be determined by your performance on two tests and other written assignments and the papers that you submit during the semester. Your grade will be determined by the following:
1. Examination 1 


15% 

2. Examination 2 


15% 

3. Paper 1 


10% 

4. Paper 2 


10% 

5. Business Plan and Valuation
 30% 

6. Class participation/assignments
 20% 

ATTENDANCE POLICY: 

A large class participation component to your grade is necessary because this is a case oriented course. Class participation is not synonymous with attendance. It means that you are well prepared to discuss the assigned case and readings, and do so effectively. 

COURSE OUTLINE: 

This course outline provides a general plan for the course; deviation may be necessary. Any schedule change will be announced in class and on Blackboard, and you are responsible for the announced change regardless of whether you are in class at the time of the announcement. This includes announcements made the first day of class. 

Course Outline 

Week 1 & 2
Introduction to Corporate Valuation (Daves: 1 and 2) 

Cash flows and WACC: Value of ACME (Daves: 3 and 4) 

Week 3

Projecting Free Cash Flows & Financial Statements (Daves: 5, 6, and 7) 

Week 4

Historical Financial Statement analysis (Daves; 9 and10) 

Paper 1 Due 

Week 5

Technical Issues in Projecting Financial Statement and Forecasting (Daves:8) 

Week 6

Complete discussion; review for Exam 1 

 Examination 1 

Week 7

Valuation multiples 

Analyze Financial Statements: Home Depot (Daves: 9,10) 

Week 8

Measuring Financial Performance (Leach 4) 

Mini-Case: Brandie’s Micro-Batch (Leach 4) 

 Financial Ratios (Leach 5) 

Mini-Case: Scandi Home furnishings (Leach 5)

Week 9

Estimate the Weighted Average Cost of Capital (Daves:11) 

Cost of Capital (Leach: 7)

Week 10

Paper 2

Projections for Home Depot (Daves:12) 

Home Depot (Daves:13)

Week 11

Review for Exam 2 

Examination 2 

Week 12

Beyond the Basics-Projections (Leach 6) 

Mechanics of Valuation (Leach 9 and 10) 

Week 13 and 14

Business Plan (Osteryoung 1-13) 

Cash Budget 

Week 15

Business Plan and Valuation due
