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1.	Overview
The purpose of this report is to recommend a syllabus for a new course entitled Introduction to Entrepreneurship.  The Management Department plans to offer this course on a one time basis during the fall, 2008 semester.
To prepare the syllabus, the author conducted background research that focused on providing a broad conceptual understanding of entrepreneurship.  The research covered four areas:
· AACSB studies on curricula issues
· Studies from a “business community” view of entrepreneurship
· Entrepreneurship centers at other colleges and universities
· The review of a sample of “Introduction to Entrepreneurship” syllabi from 12 colleges (available on request)
AACSB research provides critical insights from broad-based research studies on curricula issues shaping higher education in the U.S.  Insights helpful to developing this course only can enhance student learning.
Information from studies on the business community’s perspective on what colleges need to teach students is helpful in providing field-based views so that the course syllabus reflects these issues.
Entrepreneurship centers serve as a catalyst for conducting studies about entrepreneurship.  These studies most often serve the purpose of developing workshops/seminars, creating or re-designing of courses, develop programs (e.g., Certificate in Entrepreneurship), provide subject matter for conferences and upgrade other types of programs.
The review of course syllabi helps gain insight into the types of knowledge and skills emphasized by looking at the projects required by course instructors.  Furthermore, the design of the syllabus profits from the research conducted by the instructors on key themes to emphasize in an introductory course on entrepreneurship.
2. 	AACSB Research
A review of the reports, Management Education at Risk (2002), Business and Business Schools: A Partnership for the Future (2006) and Why Management Education Matters: Its Impact on Individuals, Organizations, and Society (2005) provided useful insights on the importance of creating a course on entrepreneurship here at BSC.
The most informative points follow:
· A course that focuses on applying classroom learning helps students stay focused on contemporary and relevant business trends.
· A course on entrepreneurship enables students to apply a broad range of knowledge and skills that represents a cross-disciplinary approach to education.
· The value of a well-rounded business curricula is to provide students with the ability to successfully achieve in a fast-paced, high risk and constantly changing business environment.
· A successful business education is one that helps students successfully apply the knowledge and skills learned at school in a business setting.
· Business schools are an invaluable catalyst for linking education with entrepreneurial ideas that result in the formation of new business ventures.
3.	The Business Community
A review of a sample of articles that examined the importance of entrepreneurship from the perspective of the business community revealed several important findings for consideration in the design of the Introduction to Entrepreneurship course.
· Most business start-ups are small businesses and the entrepreneur benefits from some form of preparation beforehand.
· A successful new small business is a result of “experienced talented people who attract the right people and finances.”
· A course in Entrepreneurship can be useful in helping potential entrepreneurs understand how to create and manage a successful business.
· A survey of entrepreneurs found that having a good idea/plan is one of the essentials to becoming a successful entrepreneur.
· Successful entrepreneurs help create jobs.  Thus, courses, workshops, or programs that contribute to creating a successful entrepreneur are essential in helping to form a successful start-up.
· Entrepreneurial leadership capabilities are essential to developing an idea: creating the business plan, recruiting key personnel, communicating the plan to raise financial support and starting and managing the business.  Insights on personal qualities are essential to learn to determine if someone is capable of becoming a successful entrepreneur.

4.	Course Syllabi
Twelve sample syllabi provided useful information about the type of projects instructors used in their respective course.  The findings revealed the following:
· 83% incorporate a boundary-spanning project (i.e., business plan) (knowledge-based).
· 83% emphasize written communication (i.e., writing a business plan)(communication skills).
· 58% included some type of formal oral presentation (communication skills).
· 50% utilized case studies to develop analytical skills.
· 25% emphasized some form of group project (work in teams).
· 8% (1) involved an experiential project where students visited actual businesses.
· 8% (1) used a leadership project that required students to assess their own qualifications for determining their potential to be an entrepreneur.
5.	Entrepreneurship Centers
Entrepreneurship centers symbolize the growing importance of entrepreneurism in the United States.  Only a short time ago there were no entrepreneurship centers.  Now there are over 100 centers and numerous undergraduate and graduate programs offering concentrations in entrepreneurship as well as certificate programs (See Todd A. Finkle, Donald F. Kuratko and Michael G. Goldsby, Journal of Business Management, 2006).
The key factors contributing to the growth of entrepreneurship centers at colleges and universities include the following:
· Centers serve as an important source of revenue.
· Schools are responding to the growing popularity of entrepreneurship in the U.S. by creating centers that can coordinate activities among all college disciplines. 
Important educational foci for centers include:
· Courses (Introduction to Entrepreneurship considered one of the most popular courses).
· Feasibility analysis or creating a business plan.
· Seminars/workshops for entrepreneurs or individuals who want to become an entrepreneur.

Thus, developing an Introduction to Entrepreneurship course is an excellent starting point towards developing programs (e.g. B.S. degree in business with a concentration in Entrepreneurship).  This course can help the School of Business ascertain the popularity of the subject among students.
In conclusion, an Introduction to Entrepreneurship course should incorporate the following subjects.
· Creating a business plan.
· Presenting a business plan.
· Learn about what actual entrepreneurs do.
· Learn about the personal attributes most commonly demonstrated by entrepreneurs.
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