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Report on results of my BSC awarded grants from the 2006 Faculty/Librarian Presidential Grants program for course and program development to develop a course in Business Ethics.

I have researched the topic of business ethics and made a comparison between BSC and other peer colleges and universities. I researched several Business Ethics text books and have shared my findings with my collogues in the Management department by presenting a copy of my research and the proposed syllabus in a curriculum committee meeting. And have gained the consensus.

My proposal was based on evaluating students’ needs on the topic, the BSC overall mission and academic strategy, and the capability to teach the class with the Management department.  I am proposing a 300 level class for junior and senior level students because the topic requires a higher level of maturity and understanding of business issues from the students that they should achieve in those grades.

I have also included the study of Corporate Social Responsibility as part of business ethics where students will study, not only individual ethical behavior but organizational ethical behavior as well in both domestic and global settings. 

Attached is a proposed syllabus for the class outlining the main learning objectives, teaching methodologies, and course curricula.
Proposed Business Ethics and Social Responsibility class
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Introduction:
The relevance and impact of ethical reasoning and applicable legal standards of governance on day to day business management and strategic thinking are terribly misunderstood and understated. Examining the ultimate question of whether integrity must underlie a bottom line to establish real value.

· What do we mean by Business Ethics and what is Social Responsibility? 
· What are the ethical responsibilities of businesses? 
· Should a business just look out for its “bottom line,” or should it look out for its employees, customers, community, and environment, too? 
· Should business be morally and socially responsible beyond its home country to wherever it conduct business? 
These are the kinds of questions we will be considering in this course, by reading not only introductory discussions of various issues in business ethics but also studies of particular cases. Evaluation will be based on a mix of writing assignments, tests, presentations, attendance, and participation in discussions.
Class level: 

Junior or Senior. 
Proposing as a special topics class (MGMT 399). If successful, proposed as an elective to undergraduate and graduate students.
Prerequisite: 

MGMT 130

Suitability 
This course is best suited for a student focusing on or majoring in management, business, communications or journalism, but also suitable for others who have an interest in business, even if not as a focused discipline. The class is particularly suited for students’ intent on pursuing advanced degrees in business or law. The class is intended for upper class students.

Teaching method:
A blend of lecture and case study with focus on ethical decision making process and consequences. Class could be also offered on-line or in hybrid format utilizing the simulation program.
Proposed text:

· Ethics and the Conduct of Business, 5th edition by John Boatright

· Simulation program, www.ethicsgame.com (under evaluation)
· Supplemented articles

Learning objectives: 

The course focuses on two emergent issues for businesses: business ethics and corporate social responsibility, and especially upon those situations that require moral reflection, judgment, and decision; examines contemporary concepts of business ethics and social responsibility; explores current problems that require moral and ethical reasoning.
Grading:

All written work will be graded in accordance with the following criteria:


A =Excellent work.  Demonstrates comprehensive command of the theories and principles from the course, exceptional ability to apply concepts, and superior ability to creatively and appropriately organize and express ideas.


B =Good work.  Demonstrates solid command of the theories and principles from the course, ability to apply concepts with only minor problems, and good organization and expression of ideas.


C =Fair work  Demonstrates acceptable command of the theories and principles from the course, basic ability to apply concepts, and moderate skill in organization and expression of ideas.


D =Marginal work.  Demonstrates little command of the theories and principles from the course, some attempt at applying concepts, and limited ability to organize and express ideas.


F =Unacceptable work.  Demonstrates lack of command of the subject matter, unable to appropriately and consistently apply concepts, and inconsistent use of format to organize ideas.
· five short (i.e., 1–2 pages each) reaction papers (5 percent each)

· one term paper of 6–8 pages (25 percent)

· attendance and participation (15 percent)

· one in-class presentation (15 percent)

· the final exam (20 percent)

Learning topics:

· Ethical and Moral Reasoning
· Corporations Governance
· Ethical Leadership
· Whistleblowing
· Conflict of Interest
· Insider Trading
· Privacy
· Discrimination
· Family and Work
· Employee Rights
· Marketing and Advertising
· Product Safety and Liability
· Pollution
· Corporate Social Responsibility
· Corporate Governance
· Organizational Ethics
· Business Ethics in International Environment
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