
Bridgewater State University - Course Search Criteria

Term Code: 202390
Credit Type: All Credit Types
Subject(s): All Subjects

Schedule Type: All Types
Campus: Attleboro Site
Day of Week: Any Day
Time: Any Time
Keyword(s): 

COMM 102 - Intro to Public Speaking
(Undergraduate) 
This course is an introduction to the practical skill of public speaking. It will emphasize the basic principles of
research, organization, and delivery in the construction of effective public presentations. Civic aspects of public
speaking will also be addressed with attention to critical listening and evaluation of public communication. Offered
fall, spring, and summer. 
  

CRN Sec Status Campus Loc Days Time Start/End Add/Drop Instr Credits

92703 F01 Open Attleboro Site ATL225 R 6:00PM-8:40PM 9/6/23-12/21/23 9/13/23 Lepine 3

NOTE: Course meets at the Attleboro site. 

CRIT 111 - Foundations Logical Reasoning
(Undergraduate) 
This course introduces the student to the intellectual foundations, conceptual frameworks and methodologies of logic.
It examines the distinctions between arguments and nonarguments, premises and conclusions, deductive and inductive
arguments, explicit and implicit premises, and key valid and invalid argument forms. It explores the kinds of reasons
that are relevant to major foundational projects for acquisition and increase of knowledge, the function of logic in the
context of theories about meaning, knowledge, values or reality, and how to apply logical reasoning to controversies in
ethics, politics, science or religion. Offered fall, spring, summer. (Formerly PHIL 111)
  

CRN Sec Status Campus Loc Days Time Start/End Add/Drop Instr Credits

92704 F01 Open Attleboro Site ATL225 M 6:00PM-8:40PM 9/6/23-12/21/23 9/13/23 Luddy 3

NOTE: Course meets at the Attleboro site. 

MGMT 304 - Leadership and Teams
(Undergraduate) 
Prerequisite: MGMT 303 The course explores effective leadership behavior and teamwork skills in work organizations.
Students will engage in the enhancement of their own skills in these areas combined with the study of empirical
findings and classic and contemporary models of leadership and group dynamics. Offered fall and spring semesters. 
  

CRN Sec Status Campus Loc Days Time Start/End Add/Drop Instr Credits

92708 FX1 Open Attleboro Site ATL213 M 6:00PM-8:40PM 9/6/23-12/21/23 9/13/23 Griffith 3

NOTE: Course meets at the Attleboro site 9/11, 9/25, 10/2, 11/27, 12/11 at the time listed on the student schedule; additional online content. 

92708 FX1 Open Attleboro Site WEB   9/6/23-12/21/23 9/13/23 Griffith 3

NOTE: Course meets at the Attleboro site 9/11, 9/25, 10/2, 11/27, 12/11 at the time listed on the student schedule; additional online content. 

MGMT 360 - Fundament Information Systems
(Undergraduate) 
Prerequisite: MGMT 130 with a minimum grade of "C-" This course is an introduction to data processing from manual
systems to computers, recent developments in the field, the equipment involved, how the equipment is used, how it
operates and the application of data processing systems will be covered. The course will aid students in applying the
capabilities of the computer to their fields of study. Offered fall, spring, summer.
  

CRN Sec Status Campus Loc Days Time Start/End Add/Drop Instr Credits
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92709 FX1 Open Attleboro Site ATL225 T 6:00PM-8:40PM 9/6/23-12/21/23 9/13/23 Wenson 3

NOTE: Course meets at the Attleboro site 9/12, 10/10, 11/7 at the time listed on the student schedule; additional online content. 

92709 FX1 Open Attleboro Site WEB   9/6/23-12/21/23 9/13/23 Wenson 3

NOTE: Course meets at the Attleboro site 9/12, 10/10, 11/7 at the time listed on the student schedule; additional online content. 

MKTG 200 - Marketing Principles
(Undergraduate) 
Develops students' understanding of the marketing function of an organization through a survey of the history of
marketing from its inception as distribution through the modern marketing concept; in-depth study of the elements of
the marketing mix (product, price, place and promotion); impact of external legal, political, sociological and
technological forces upon the marketing manager; and the structure and placement of the marketing organization
presented through lecture, case study and projects. Offered fall, spring, summer.
  

CRN Sec Status Campus Loc Days Time Start/End Add/Drop Instr Credits

93523 FX1 Open Attleboro Site ATL212 M 6:00PM-8:40PM 9/6/23-12/21/23 9/13/23 Darmody 3

NOTE: Course meets at the Attleboro site 10/2, 10/30, 11/27, 12/11 at the time listed on the student schedule; additional online content. 
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